[image: image1.png] YourChurchInTheNew. @t nbox @ - ahoo! il | when doengland izt s S, W S < (=

€ 5 C f O wwwyourchurchinthenews.org/resources.html [ X3RN
£ medianet obbiclan... + YourChurchInThe... £ Other bookmarks

“ABL @ Halfex () TCB @D BBCSFC e epguides [J Facebook @ eBay e Prem [@) Esst Const T NME [E] MSE & Grantham houses.

HE NEW

Home Resources
‘Why bother?

Help yourseffto press release templates, contact addresses efc.

Right click, then 'save as’

Selling a story - how to write a press release
}-7 Download File

Other free publicity

| Resources Press release example
}-7 Download File

Template Press Release
Download File

N

About/contact

Interview role play worksheet
Download File

Zip file download of local media email addresses
Download File

Front page churc.





PRESS RELEASE: Immediate release

DATE: Today’s date 
A simple and descriptive headline 

with a local place name in it

This is your first paragraph, which should give a concise summary of the story. After all, most people won’t read the whole thing. Maybe you’ve lost interest already? Explain what is happening to whom and where. Find the strongest story angle and sell, sell, sell. Put a local place name in at least once.

Your second paragraph is more of the same, but with gradually less important details. Write it so that it could be copied into a newspaper – so it needs to sound objective rather than written in the first person. Remember to say when the event is happening.

By the third paragraph, you’re giving a bit more background. If the journalist only has a small amount of space they may well ‘cut to fit’, meaning the first two paragraphs are published, but the third is missed out. Now, start thinking about your all important quote.

Rev Joe Bloggs says: “The quote in a press release is your chance to say exactly what you think. A journalist may well edit the first paragraph of your press release, but they won’t make major changes to your quote. After all, it’s your opinion. So, tell them that you think. Tell them this will be an amazing, exciting event that will blow people’s misconceptions about church out of the water. Tell them that it’s a brilliant way to show God’s love in a practical way. Just make sure you don’t sounds like a robot”.

Finish off your press release with a reminder of where the event is, how much it costs and where more information can be found. Include a website or phone number if you can.
NOTES TO EDITORS:

This is the section where you put your contact details for the journalist and any background that wasn’t important enough for the story. Try to make sure you’re available if a journalist phones up – they work to tight deadlines.

Simple.

Your Church Name,


Sometown
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